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37%

report they are  
“most likely” 
to  vacation 
in Montana
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visit a 

Montana hotel or 
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and conferences

57%are likely to need 
health 

or medical 
services
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are likely to use 
the services of a 
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are likely to use 
the services of a 

builder, designer
or architect

37%

are likely to need 
elective medical 
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67%are likely to 
travel by air

2 or more 
times

50%

are likely to 
vacation in

montana

78%

*Independent 2015 Reader Survey of 260 randomly selected Distinctly Montana readers  
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What our  readers  have to say...

49%

8%

43%

Full-time
montana
resident

part- time
montana
resident

visitors
and

non-residents

44%
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times a week


